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How do you think most 
people find out about your 

chapter’s events?



What social media platforms 
do you use? 



• Evite from UGA
• Calendar on the UGA Alumni website/ 

chapter web page

• Facebook event
• Facebook post
• Facebook boost

• Listserv message

MARKETING CHECKLIST

What else can you do to promote an event?

Consider June’s Double Dawg Dare – Day at a Museum



Guess how many subscribers you have!

Listserv messages are most effective when they:

• Have a call to action – attend an upcoming event, thank you for 
attending an event/please share feedback, volunteers needed, etc.

• Show personality – this is your direct line of communication to 
people in your chapter, so don’t be afraid to use a more informal 
voice (but be mindful that you represent UGA!)

• Include verbiage about how people can stay connected to the chapter 
and stay in the loop about chapter updates

LISTSERVS







FACEBOOK PRESENCE



What can I boost?
• Event
• Post
• Page (not recommended)

How much should I boost?
Start with a $10-15 boost – you can always 
add more money! See what works, and adjust 
your boost as you add to your budget.

FACEBOOK BOOSTING



Audience:
• People who like your 

Page
• People who like your 

Page and their friends
• People you choose 

through targeting

FACEBOOK BOOSTING



EXAMPLE: CHATTANOOGA GWP



What best practices can you 
share with other chapters?



Questions?

Questions after this weekend?
alumnichapters@uga.edu
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