Soclal Media

Every question you've ever had asked and answered (sort of)

Kelundra Smith, Communications Coordinator | kelundra@uga.edu

| Alumni Association
Il UNIVERSITY OF GEORGIA



@

Agenda

e Who's Who on social media

What works

Facebook
« Groups versus pages
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Facebook

Facebook is the most-
widely used of the
major social media
platforms, and its user
base is most broadly
representative of the
population as a whole.

Instagram

“It serves as a place
where teens and adults
go to discover what'’s
new, what'’s next, what
their friends are doing”

59% of 18—29 year
olds use Instagram

Twitter

Most Twitter users are
college graduates who
make $50k+ per year

Twitter is growing more
popular as the top option
for social customer
service.

Source:
https://sproutsocial.com/insight
s/new-social-media-
demographics/

Source:
https://socialmediaweek.org/blog/2
016/01/how-why-13-24-year-olds-
use-instagram/
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Over 65

e Senior Facebook users
have generally
demonstrated a
tendency towards
using the platform
primarily to network
and participate In
conversations

Source:
https://www.targetinternet.com/ho
w-different-age-groups-are-using-
social-media
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The middle

40% of those aged
30-49 use social
media as a news
source

24% of 50-64 year-olds
make up a notable
concentration of high-
ranking professionals
who use the business-
oriented social network,
LinkedlIn

Under 30

Millennials: “According to
a recent survey by
Harvard— 51% of those
aged 18-24 use Instagram,

vs. 34% of 25-29 year olds.

The disparity in Snapchat
use is even more
pronounced, at 42% to
20% in the younger
group’s favor.”

Gen Z: 30% of the
teenage respondents to
Fluent’s survey watch
over two hours of
online video per day —
of whom 21% watch over
three hours per day!
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What are some best practices for social content?

v et ol oo
S h O rt CO py Ever wondered what @UGAHomecoming

. . Queens and Kings go on to do after graduation?
‘/ E n g ag I n g V I Su al S #UGAHomecoming t.uga.edu/2Hh
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v" Post consistently
v Think mobile first
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Liked by universityofga, nycdawgs and 400 others
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Twitter @

Here's to not only an exemplary football
player, but also an extraordinary man.
. UGAN""'"'Q @ajgreen_18 t.uga.edu/3nM #AlwaysADawg
REMOVING
BARRIERS &
OPENING DOORS

AJ GREEN

A.J. Green Gives Back to UGA
Thank you, A.J..

— Hshenes s DGO L OO
193 retveets 382k PP GOPOD DO
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Facebook

When1 visit Athens,

my-go-to stop is

. UGA Alumni Association

The Grill on College Avenue? A visit to the UGA
Bookstore? A quick photo at the Arch? Tell us
where you love to visit in Athens!

@ TagPhoto Q@ AddLocation # Edit

Like ) Comment 2 Share @~

Q0=

p Chris Hoimes the Taco Stand on Milledge!
()

i Prillips Cotton Crarfe Wilisms P 3t
TK Hardy's, the Fifth Quarter, Al and
and L Warehouse Whoops, none of thase

‘ Dirk Dreyer Lowery's Tavern (nickel night back

in 1985

e Mandi Sisk | slways go vl my old apartment
where | lved whie in school. .| reminisce and
often: shad 2 tear for those best days of my e
that have passed me by

M, Lianrbar Sresing | et s o Mo Fals
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o UGA Alumni Association & added 4 new photos
1 ¥ W ebru a at 3 L)

The University of Georgia campus looked a lot different in these aerial
photos from 1965! Can you identify the locations on campus? kil:
Richard B. Russell Jr. Special Collections Libraries Building (Hargrett
Library) #TBT

2L 13,122 people reached
oY Like () comment #> Share e~

D  Thomas Forsberg, Kathleen Petersen and 160 others Top Comments

20 Shares
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Facebook

the early 1980s! ki

-

@ TagPhoto @ Add Location # Edit

™ e 1 7K

= S 0 UGA Alumni Association

c Larry Benator | res people taking the The Redcoat Marching Band got fans excited at today's Rose Bowl Bash!
serving trays n Be |

| and using them to
clirda drwun Ravtar Str,

n 1,932 people reached Boost Post

- »
) Like ) Comment &~ Share e -

DO % BrockLa ( zovozzi and 4.6K ot op Comme
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Facebook groups

» Groups create a sense of community and work best
when you have a very defined audience

» Facebook recently rolled out analytics to Groups

 Groups do not require an admin and
allow/encourage for multiple people to
contribute posts

* Groups are not beholden to the Facebook
algorithm like pages are — more people see
their groups’ content than pages liked

» |If the main goal is to generate conversation and
create connections, a group makes more sense
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Facebook pages

Pages make the most sense if you are trying to
grow your audience and introduce your
brand/product to an expanding audience

Pages require 1-2 admins (and their time) to
maintain the page and regularly post content so
your page is not punished by the Facebook
algorithm

« This algorithm changes frequently

Facebook sees pages as a source of revenue
because they assume are a brand, so they
are less likely to put your content into feeds,
because they assume you are willing to pay
money for more reach

Pages make it really difficult to see when someone
other than the page admin posts, so conversation
rarely happens

Alumni.uga.edu 1p
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Pay-to-play on Facebook

« Only Pages can boost posts and set up ads, NOT groups.

 That being said, groups are not as beholden to the Facebook algorithm as a page and you
are far more likely to see content from a group you are in than a Page you like.

* Boosting posts can be a quick way to get your posts in front of new eyeballs, or ensure it is
seen by a majority of your page’s fans.

* Only a fraction of your page’s audience (around 2-3%) sees your organic posts
 Don’t assume everyone who likes your page sees all of your posts

 You can spend as little as $10-15 on Facebook to boost a post

« This money is best spent boosting it to people who are already fans of your
page and to those who have expressed affinity in their profiles
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Event pages on Facebook

 Both Facebook pages and groups can host event pages
e Facebook reminds people when they have upcoming events they have
expressed an interest in

 However, don’t expect everyone who said “maybe” or “yes” to actually
show up.
« Try to find or create an eye-catching cover photo

e Canva (canva.com) is a great resource for templated social media
graphics
» Great for events that do not require registrations or tickets
 If registration is required, be sure to note it in the event description.
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Digital Dawgs

Alumni and
supporters
volunteer to be in
the social media
ambassador

group
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;" Social media
ambassadors
We share UGA share UGA

stories as social

. stories with their
media content

Facebook friends

gUEEEEEEEEEEEEEEEEEEEEEN

V\gghigfr or Instagram or
J : %, Twitter followers 7
ambassadors “ R

----------------------------
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Digital Dawgs

HOW TO PLAY

1. Anyone can join and sign-up is free.

2. Prizes are awarded randomly every month
and can range from game day gear and gift cards
to the UGA bookstore to merchandise from
alumni-owned businesses.

3. When you receive an email from Digital Dawgs
and click the content in it, it automatically
publishes to your connected social
media accounts.
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DIGITAL DAWGS

! September 23 at 5:47pr

ﬁ Meredith Gurley Johnson shared a link M O re th an 600 ﬁ AllieDanae Walker shared
September 14 at 1:31pm - SocialToaster - & . ; -
_ alumni and
UNIVERSITY OF UGA named No. 18 Best Public
University supports have
US N d World Report d UGA the No. 18 H
Bt Publo sty signed up to be

social media
Like P Comment Share am b aS S ad O rS

[} w RH
E Derek Hammock shared
August 23 - SocialToaster

UGA’s Must-See Campus Upgrades

Exciting changes happening on campus at the University
of Georgial

Brandon Stanton (AB '08) on
discipline and commitment.

Did you know Humans of New York was founded by a
UGA grad?

Share

] ] More than 137K
| m p I'eSSIO nS in the last 6 months

Like Comment Share



@

Time to talk about Athletics

We cannot post anything regarding a potential student-athlete until all of the

necessary paperwork has been signed and verified by the Athletic Association.
We ask that any social media account affiliated with UGA to not post anything
regarding a potential student-athlete until it has been officially announced by

the UGA Athletic Association via the official website or its official social media
platforms.
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Thank youl!
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